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Kapow Technologies —

= Kapow Technologies

AT&T, Bank of America, Wells Fargo, CSFB, Intel, Vodafone, U.S. Army, Audi,
Novartis, Deutsche Post, KDDI,

= Web
Kapow 6.2 — mature, proven, enterprise-ready platform

BEA, AttachmateWRQ, Oracle, IBM, Documentum, Fast Search,

. (1998-2002)
. (2002-)
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Evolution of Web Applications into Mashups

Source: Rod Smith, IBM
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Data — The Emerging Productivity Driver

Productivity gains through task automation has peaked
Next productivity wave will be data-oriented, not task-oriented
Web 2.0 Technologies key to unlocking productibity

Workforce Job Types - Developed Countries

reduction = productivity high variability
20% 40% 40%
Extraction and Routine Complex interactions
conversion of raw interactions (decision making,
materials (standardized, collaboration,
invariable tasks) knowledge
consumption)

Source: McKINSEY & COMPANY
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Systematic vs Opportunistic IT Projects

Systematic Projects Opportunistic Projects
for Conservative Reliability for Competitive Agility
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e

Company Wide, IT- Data Centric, Do-it-yourself,
Controlled, Task Centric, Web based, Collaborative,
Scalable, High Volume, Ajax, RIA, Portlets,
High Security, Nonstop Mashups
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Mashups -You're Probably Already Doing It...

_ o Spreadsheets
Composite Applications

Data Migration
Gadgets

Social Software

Ad Hoc Reporting Content Aggregation
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The components of a’Mashup
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The value of mashupé_/;re in combining.data

Housingmaps mash up google maps and craigslist
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Individualized data inCrease value
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0 School district ratings

o Fault lines

o Places of worship, LinkedIn/MySpace network, etc
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Classes of Mashup Data Sources

Standard feeds
Subscribed data
Open to everyone

[ Fundamental

Structured data
data }

[ Value-add 1 Unstructured data
data Individualized data
Vertical data
Difficult to get-to data
Differentiating data
Kapow .

Appetite for data collection is growing

Most of the data organizations need to collect is presented in a
browser — internet and intranet.

Organizations use teams of people to collect and manually enter
data into spreadsheets and databases.

This process is very time consuming and prone to errors

The demands of the business are outpacing people’s ability to scale
properly with regard to manually collecting data.

There is a growing trend around automation tools to help
organizations with this issue.
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It's all in the browser

There is a goldmine of information on the web:
Worldwide interest rate data

Energy Markets

Real-estate listings

Compliance announcements

SEC filings

Edgars information

Corporate Actions

Blogs, social media, communities matter on the web now

Some companies are looking to create more meaningful time series
from the web that can be “mashed up” quickly into applications (true
R.AD.)

Others are looking to triangulate information for compliance reasons

The Companies that can figure out how to mash up information most
effectively will be the big winners in the next few years
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The data challenges for Mashups Today

Too few APIs and feeds exist to data
APls and data feeds difficult to create
Existing data collection tools optimized for
structured enterprise data sources

Exponential growth of web data has created a
huge source of valuable data

Web 2.0 technologies further drives data
generation

The #1 obstacle to the benefit of value-add
data is the lack of standard feeds or API's
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Kapow: Turning Data‘lnto Business Value

The right data, to the right people,
at the right time Huge untapped

productivity potential in
knowledge workers
Cost-effective delivery of
productivity applications
Assembled with little or
no coding required

S Leverages investment in
SOA services &
infrastructure

Deals with unstructured
web data, which has no
API's

Customer Usage Patterns

Reputation Competitive Asymmetric Business Opportunistic Web 2.0
Management Intelligence Intelligence Automation Applications Infrastructure
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“Once written, 1 person can maintain 5000 feeds”
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Kapow Mashup Servef Family

Portal Content Edition

Data Collection Edition

Content Migration Edition
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openkapow
= For mashup
& openkapow developers to build
— — — = = and share feeds
= Supports latest Web
— Mashups in minutes 2.0 services: RSS,
. g O S LT ATOM, REST
R B o o Tk el At
- - . = Supports mashup
builders from Google,

Yahoo, IBM, & BEA

= Increases awareness
and familiarity with
Kapow
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= Provides proof of
concept for SaaS
offering




How Customers Use ourproduct editions

Portals

- T —

Kapow powers DHL / Deutsche
Post’s enterprise portal

Data Collection from the Web
Job Boards
Company i: & I~
Pages
—% simply

online " Linkedff]
Classifieds myspace |obS$

Kapow helps Simply Hired aggregate
content from over 1000 sources

“Swivel chair” automation

Kapow automates integration of middle
office reconciliation at JP Morgan Chase

Content Conversion Projects
IContent|
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Kapow automates content migration process
into Intel’s customer information system
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vodafone”

ePicentric — now vignette

Kapow ePicentric

Portal

Web
Integration

Manager Portal
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MS-SharePoint
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Kapow Technologies

150-8512 26-1
15
Tel: (03) 5456-5179
fm@kapowtech.com

kapow

TEEHMMOLOCIES




